
We want to invite you to an evening of sharing your inspirational stories of the initiatives 
you find interesting in Athens together with others who like to inspire and be inspired.
These stories can be one of your own, or ones that you have heard of or even future 
aspirations of initiatives you want to begin.

The intention is to illuminate the social innovation that is being seeded in Athens and to 
connect and inspire ourselves and the rest of the world. 

The desired outcome is to have a good time connecting, inspiring one 
another and discovering ways how to use what we illuminate to promote a new picture of 
Greece.

Agenda

16.00 Opening of co-created inspirational exhibition. 
   We will also give a glimpse of our findings so far!
17.00 Facilitated inspirational journey through the exhibition. 
19.00 Social Lab Open ideation workshop 
20.00 Hygge (danish word for really nice time)

Questions? Call Max on 6943799324

INSPIRING ATHENS
-Invitation to inspirational exhibition and 
workshop

When

Wednesday the 11th of 
April 17.00-20.00

Where 

Close to Monastiraki

What

Inspiration exhibition 
and open innovation 
workshop



Outside New York My Brothers’ Keep-
er Quilt Group helps the homeless by 
making simple emergency sleeping 
bags from recycled fabrics and dis-
tributing them. The group designed 
a simple procedure for turning scrap 
material into sleeping bags, enabling 
everybody to create a sleeping bag 
from scrap materials.

The combination of understanding 
the actual needs of the homeless 
combined with low cost solutions can 
make a big difference. A sleeping bag 
for a homeless person may seem 
like a small thing, but keeping warm 
in the night can be the first step in a 
process of healing. 

A sleeping bag designed so it doesn’t 
look like bedding when it is being car-
ried preserves the dignity of its users 
and makes it less likely to be stolen.

Felix Middleton is a Brooklyn resi-
dent who turns trashed sheets and 
blankets into treasured sleeping 
bags for the city’s homeless. When 
Felix volunteered to treat his own 
cocaine habit at a rehabilitation cen-
ter in Brooklyn he found several old 
blankets that had been set out for 
the trash. This gave him the idea of 
turning them into sleeping bags for 

the homeless. Years earlier Felix had 
met a homeless woman freezing in 
the street. He had asked the woman 
if she wanted help finding a shelter. 
She said no. He asked if she wanted a 
sleeping bag. She said yes.

Street Swags is a not-for-profit or-
ganization that relies on donations 
from the public to keep producing and 
distributing specially designed sleep-
ing bags to the homeless of Brisbane, 
Australia. Street Swags was founded 
in 2005 by Jean Madden who is a 
Brisbane school teacher. After testing 
sleeping bags with homeless people, 
Jean found that the sleeping bags had 
to be portable, easy to roll up, water-
proof and cheap. She also found that 
if the sleeping bags did not look like 
bedding when they were being carried 
it would preserve the dignity of its us-
ers and make them less likely to be 
stolen.

FACTS

Some estimate that there are about 
100 million homeless people world-
wide.

The Department of Housing and Ur-
ban Development (HUD) defines a 
“chronically homeless” person as “an 
unaccompanied homeless individual 
with a disabling condition who has 
either been continuously homeless 
for a year or more, or has had at least 
four episodes of homelessness in the 
past three years.

ROUGH AND TOUGH
Smart, simple ways to keep the homeless warm.

How can we 

we encourage local 

businesses to support 

homeless people?

Allspice is a catering service employ-
ing deaf chef apprentices in the kitch-
en. Deaf people are a minority that is 
easily overlooked in the hearing so-
ciety. Allspice Kitchen has chosen to 
focus on people with hearing disabili-
ties. Their philosophy is that it is em-
ployees’ abilities and desires, paving 
the way for professional chefs - and 
not a question of whether the person 
can hear or not.

So, is deaf people in a kitchen such a 
big deal? No, they’re just people like 
you and me. But they are deaf in a 
hearing society.

Allspice Kitchen is an instrument to 
ensure people with deafness the ap-
propriate training and work in an en-
vironment where sign language is the 

core of the daily communication. Here 
the individual develops his or her 
skills and help create a workplace 
with a potential for growth.

Allspice is a workplace operating on 
general market terms, based only on 
income generated from the kitchen’s 
quality products. 

But Allspice is also a possibility of 
visibility of a minority which in its 
course through the predominantly 
hearing society easily is overlooked, 
and therefore often experience a lack 
of understanding for deaf people’s 
needs. Denmark has signed a UN 
resolution of equality for all - the way 
to this treatment is primarily in in-
creased visibility.

DEAF EMPLOYEES 
AND GREAT FOOD
Cooking delicious food without saying a word.

Photos: Joachim Adrian / The Egmont Foundation

How can 

the city provide 

worthy work for people 

with special needs?

What we are asking for

Bring or send us information of an initiative you are working with or find 
inspiring together with a picture/poster to illustrate it and we will put together a 
inspiration-example for the exhibition. (please see above posters as examples of 
what we wish to put together)
The exhibition will be more powerful if we have as many examples as we can 
get so please spend 15 minutes to put your inspiration together or show up on 
spot and present it in any creative way you want!

To send to mpa@kaospilot.dk before tuesday:

*Info about your initiative
*A inspiring picture
-Catchy headline
-Short description
-Facts
-Trigger question examples

The more the merrier! 

The idea is simple and requires noth-
ing more than access to the Internet. 
It’s easy to transplant and clusters 
have been mushrooming across the 
globe. Local Freecycle networks are 
formed in countries as diverse as 
Denmark and Nigeria. The initiative is 
helping people as well as the environ-
ment by supporting a more sustain-
able consumer culture.

Millions of tons of material are daily 
are piled up in landfills around the 
world. The enormous waste of re-
sources highlights the urgency to 
come up with new and innovative 
ways of reusing existing stuff. 

Freecycle is a global web-based com-
munity consisting of local clusters 
of people. The simple system allows 
for goods to be recycled amongst the 
community members. The members 
of the web community can pass down 
used goods to others rather than car-
rying them off to the dumps. This gift 
culture brings new life to old stuff at 
the same time as it fosters an envi-
ronmental awareness and forms ties 
across different boundaries in local 
communities. 

SOMEONE LOVES 
YOUR OLD STUFF
Smart systems make it easier to recycle and 
share goods in local communities.

FACTS

Freecycle began as a small network in 
the United States in 2003 but quickly 
spread and is now present in 85 coun-
tries. 

The global network is currently made 
up of 4,810 groups with 7,245,000 
members that are keeping 500 tons of 
waste, 5 times the height of Mt. Ever-
est, out of landfills. 

It’s a grass roots and entirely non-
profit movement of people who give 
and receive goods for free in their own 
towns. 

Membership is free and the organiza-
tion is based on volunteers working 
locally and together across borders. 

www.freecycle.org

How can 

someones waste

become another persons

treasure?


